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I got fed up with consumerism, had to do something, took the ‘just-do-it’ mentality 
of Buy Nothing Day, and tried to do something different, something other than 
others do.

Akiko, Gifu City, Japan

Abstract
Buy Nothing Day (BND) in Japan is a case for connecting notions on individual-
ization of life courses and emerging forms of civic engagement. Based on 
interviews with BND Japan participants, we will see who participates and why. 
Moreover, we will explore how this participation interacts with the Japanese 
context. The highly educated participants of BND are well aware of the notions 
of seeking and shaping their own path in life, including civic life, and especially 
of doing so in a loose network of like-minded others. They are uncomfortable to 
defi ne themselves in a one-dimensional way. There are three categories of motives 
to participate in BND Japan. The participants appreciate loosely structured, 
lifestyle-oriented and spontaneous activism. Also, they refl ect Japanese cultural 
and structural conditions by, especially, separating their lives, identities and 
activism from the ‘world above’, the polity in Japan. It is complicated in Japan 
to present an ‘authentic self’ in one’s lifestyle that is stable and noticeable across 
roles, situations or contexts if one does not want to risk exclusion.
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INTRODUCTION

In this article, we present the results of a small case study on participants 
in Buy Nothing Day (BND) in Japan. BND is an alternative site of civic 

engagement related to political consumerism. Our aim is to perform a fi rst ex-
ploration of BND in Japan. This case study provides information on BND as an 
alternative, emerging form of civic engagement, a form of engagement that 
is usually not well covered in common survey research. On this type of civic 
engagement, there is little to no information related to Japan at all. Providing 
this information might be useful to understand the rise and shape of alternative 
forms of engagement in other societies as well as forms of engagement that 
are regarded widely popular among younger generations. We will present 
several theoretical notions that have served us as sensitizing concepts. On the 
one hand, we have learned from social movement theory, especially theory 
on new social movements, and notions on new forms of civic engagement, 
including political consumerism. On the other hand, we refer to notions 
from (political) youth studies that can help explain why BND is attractive to 
younger generations. A central element in these theoretical perspectives is the 
process of individualization in the context of the opportunity structure of a 
society. Before presenting our theoretical and research frameworks, we will 
fi rst introduce the reader with BND in Japan, saving our analysis for the next 
paragraph.

BND is a 1-day moratorium on consumer spending, a day of protest and 
a day to celebrate sustainable lifestyles, according to its promoters. BND is 
celebrated by making fake advertisements building on the logos of well-know 
brands, by offering aesthetically equally powerful designs that carry a social 
activist message, and by doing something creative at BND. That can be going 
to a store and just running around the aisles with an empty cart. It can be 
creating a stand to cut up credit cards. It can even be something classic such 
as staging a demonstration or organizing a teach-in. The very point of BND is 
to bring attention to corporate culture’s consumptive activities with the hope 
that people start thinking by themselves, and buy smart or stop buying every 
once in a while. 

It all started in 1992 in Vancouver, Canada, ‘as a day for society to examine 
the issue of over-consumption’ (Cohn, 2005). Now BND events are taking place 
in 65 countries with allegedly millions of people joining. From a ‘relatively in-
signifi cant event in its early days’, BND has become a ‘huge phenomenon’, 
according to one of its founders, Kalle Lasn, an ex-advertising executive and 
editor of the Canadian anti-consumerist Adbusters magazine (Cohn, 2005). 
BND took off worldwide when the campaign was put on the Internet after the 
mid-1990s. In some countries, like in Japan, there is an elaborate central Web 
site showing, among others, what events took place and are in planning.1 The 
timing of BND is North American. Each year BND takes place late November. In 
the US, it is on ‘Black Friday’, the Friday after Thanksgiving when the shopping 
frenzy for Christmas is at its peak. The BNDs around the world follow suit, 
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usually taking the next day, Saturday, which is the busiest shopping day of the 
week in many countries. In many developed countries in Europe and Asia, the
year-end shopping battles in late November still have to reach their zeniths. Still, 
at that time, most store displays, most advertising and most public spaces in 
many countries, also in Japan, are already preparing for the upcoming Christmas 
consumer fest. 

With the arrival of the present-day coordinator, BND revived in Japan. The 
coordinator is a European woman in her 30s living in Kyoto. She knew BND 
from the US where she has lived. Soon after she arrived in Japan in the late 
1990s, she more or less stumbled on a powerful idea to start BND in Kyoto. 
She found a bag of Santa Claus suits in the garbage. The idea of Zenta Claus was 
born. Since then, at every BND in late November, right in front of the high-end 
department stores in central Kyoto, one or more persons dressed as a Santa 
Claus quietly sit, legs folded and eyes closed, among the bustling crowd of 
shoppers. ‘The concept’, the coordinator says, ‘builds on the Japanese tradition 
of meditation and at the same time comments the Western Santa Claus shopping 
spree’. The BND Japan Web site adds some further authority: the Zenta icon 
refers to a Zen realization by the German artist Yana Milev: ‘the revolution starts 
where you sit’.2 The iconic Zenta image caught on quickly and is now part of 
the core imagery of BND around the world. The act of meditating as a Santa 
Claus in the midst of shopping war zones brought the necessary mix of protest 
and street performance to BND.

In Kyoto in 2007, Zenta made its sixth yearly appearance at the street inter-
section near Kyoto’s main department stores. A group of assistant Zenta’s (in-
cluding children one of the interviewees brought along) handed out fl yers, tried 
to talk with passerbys or when people stopped explained what their action 
was about, played musical instruments, did several things, in short, to attract 
attention. ‘Some were interested, but many were too busy to understand the 
meaning of what was going on … Many walk very fast, and we were unable 
to catch them to provide information. It was a too noisy a place too’, says a 
30-plus-year-old man from Tokyo who travelled to Kyoto for the occasion. 

In Osaka, BND is different. The coordinator instigated the Osaka event that 
started in 2003. She recommended a group of people working for homeless 
people to join in and to support an event in Nagai tent park village, a homeless 
village in the south of Osaka. The 30-something Japanese man who got involved 
as a supporter and who names himself a ‘working poor’, told me that at the 
event, he and other ‘have-somes’ brought food to the homeless at BND. The 
food was donated by an organic food shop in Osaka. He was happy to support 
this as ‘most of poors are forced to consume cheap poisons and wasted food or 
trashed cans to keep alive’. But ‘BND itself is not poison to the brutal economic 
system of the world under which poors and homeless are starving. My efforts 
are directed at trying to destroy this injustice.’ He is a self-described ‘anarchist’ 
with a web site containing similarly strongly phrased comments and picture 
reports of protests against evictions of homeless from different Osaka parks.
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In Tokyo, BND 2007 passed calmly. Three young American men carried a 
couch on the central square in front of Shibuya Station, a top location for shop-
ping by younger people from all over the country. The Americans sat down 
and just relaxed, chatted and played some music in between the thousands of 
shoppers passing by every minute. ‘When asked what we were doing, I told 
them “we’re relaxing.” There were no fl yers and no discussions: I took it as a 
funny thing. Nobody reached, but nobody offended either. They all felt safe.’ A 
few hours later, the police asked them to move away with their couch because 
‘they could not just sit there doing nothing. They said: “you’re using space and 
that is a disturbance.” Many passerby were confused, but we did not disturb 
anyone’, says the 26-year-old American interviewee. 

In Gifu, a small city not far from the large urban area of Nagoya, a young 
Japanese woman organized her fi rst-time BND in 2007. She wanted ‘to do some-
thing different, something other than others do … If I want people to think, 
I need to make it fun. Yet, I could not come up with anything.’ With her mother 
and her mother’s friend, a bar owner, they eventually decided to have … a 
swapping event exchanging items with no money involved in the bar of my 
mother’s friend. Something with general items, not only about the environment … 
It was a great success: many people, locals, outsiders not in our network, many 
from the Brazilian and Peruvian minority community turned up. A great divers-
ity of things happened, new communications arose and the networking was 
great.

Cooked dishes were traded for things from stores, handmade items were 
swapped and the bar gave items away.

In Nagano, the city in the midst of the Alps in central Japan, a 34-year-old 
Canadian organized the Global Cup Soccer Tournament for BND in 2006. People 
dressed in costumes mimicking global brands kicked a ball shaped as the world. 
‘The goal was to show how global corporations are kicking the world around 
by encouraging over-consumption: a street action, not aggressive, not angry, 
but outgoing.’ They also handed out fl yers, talked to people and invited them to 
come to a community centre in downtown Nagano and watch the movie ‘The 
Corporation’, a movie set in Vancouver about the origin of corporations as a 
legal entity, but also about sweatshops, pollution and how people are shaped 
into buying things. Some 40 people, mostly Japanese, came to the community 
centre out of a 1000 fl yers handed out. ‘A good score.’

Not many other things happened in Japan at the last few BNDs. The BND 
Japan Web site offers an endearing report from Guam(!): a person admits to 
have put a BND sticker on a shopping bus that drives tourists, many of whom 
are Japanese, to the local K-mart. 

THEORETICAL FRAME

We will try to explore BND in Japan by connecting different theoretical ap-
proaches that can yield sensitizing concepts for our exploration. 
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Political research perspective: political consumerism as a new form 
of civic engagement

One way of looking at BND is conceptualizing BND as a form of political con-
sumerism. Characteristics of BND correspond to the conceptualization of 
political consumerism by Michele Micheletti et al. (2004), especially the so-
called negative form, namely consumer boycotts. They conclude that political 
consumerism differs from regular political action in three ways. First, market 
tools (and not tools from the political domain) are used to infl uence the political 
domain or — and that is more the case for BND — to have infl uence outside the 
political domain (the market place). Second, it is a private act but it affects the 
public, political domain. Third, it is an individualized act of involvement. Central 
in the approach of political consumerism is the notion that the consumption 
market becomes a new arena in the struggle for power: consumers take action 
in their struggling for power with producers and the political elite.3 

Social movement theory can be used when looking at explanations for the 
success of political consumerism. Doug McAdam et al. (1996) describe the 
emerging consensus between scholars on explanatory variables in the rise of 
social movements. They point at the interaction of three key factors: political 
opportunity of the context of the movement, mobilizing structures of the 
movement and framing processes. This consensus can also be seen as a con-
vergence of succeeding approaches of the last decades. After the more cultural 
explanations of social movements from relative deprivation theories of the 
1960s, there has been a shift to theories focusing on structural factors. In 
the 1970s, the mobility and group structure of a social movement became the 
focus of attention in the so-called resource mobilization theories, while in the 
1980s the focus shifted to the structure of the context of the social movement. 
This focus is central in political opportunity structure or political process 
theories that conceptualize the context in different ways: from the broader 
economical and political context to the more narrow vision of institutions in 
this context (Meyer, 2004). As a reaction to the more structural theories in the 
1970s and 1980s, there is a cultural turn in the 1990s, looking at the importance 
of cultural factors in social movements. Marco Giugni (1998) distinguishes 
between a micro, meso or macro cultural approach. In the micro approach, the 
focus is on individual motives and processes to become active, while in the meso 
approach framing is central: interpretation schemes of the social movement on 
what is the problem, the need for a certain form of collective action and the 
motivation to do so. In the macro approach values are central. Macro-structural 
changes have led to new cultural orientations. New social movements are seen 
as a reaction to value changes.

From the political consumerism and social movement theories, we use the 
notion that BND can be seen as a new type of political consumerism, a new 
type of civic engagement as a reaction to structural and cultural changes. A 
new type of action that can be explored by the interaction of three key factors: 
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political opportunity of the context of the movement, mobilizing structures of 
the movement and framing processes.

Political youth studies perspective: individualized civic engagement 
of young generations

Another helpful source for exploring BND can be found in political youth stud-
ies. These studies, in sum, announce a turn-away from institutionalized politics 
towards more individualized forms of engagement. There are evidences that 
the political orientations and behaviours of young people differ signifi cantly 
from earlier generations (see the overview by Hooghe, 2004). Voter turnout is 
in decline and young people tend to skip traditional party politics altogether. 
These developments can be interpreted as not only a life cycle effect (young 
people differ from older people because of their age) but also a cohort effect 
(young people differ from young people 20 or 30 years ago). The latter fi nding 
is of special importance because the central theme in political youth studies 
perspective is the idea that youth is a vehicle of social and political change (in 
negative or positive way) and that generational replacement is one of the driv-
ing forces for societal and political change. 

Behind the idea of generational replacement lies the notion of the formative 
period. Macro changes like secularization and individualization affect not only 
the entire population but young people in particular because the changes are 
experienced in the formative period of their lives while the initial political 
orientations of older generations are shaped decades ago. Studying the political 
behaviour of young people may therefore offer a glimpse of the political domain 
in the future. These notions can only make sense if we can assume that political 
behaviour in the formative years persist through life or, to put it in other terms, 
that generation effects are stronger than effects of ageing or periodical events 
later in life. 

There is no consensus how to conceptualize the shift in political orientations 
of younger generations. Some authors point to political cynicism and lack 
of political interests. Others point out that institutional arrangements have a 
negative impact on young people’s political behaviours. Some of them refer 
to a broader trend in declining participation in all kinds of forms of civic en-
gagements (Putnam, 2000). In sharp contrast is the opinion that young people 
do not have lost their interest but prefer other ways of political participation 
or, in a broader sense, civic engagement; an opinion that is also more com-
mon among youth researchers. Surveys show that young people are more 
sceptical about the political institutions, but are more committed to democratic 
norms and to tolerance than older generations and participate more in informal 
and fl exible forms of involvement (Inglehart and Norris, 2003).

Dietlind Stolle and Marc Hooghe (2005) build one of the earliest frame-
works of analysis for this more fl uid type of civic engagement.4 The framework 
focuses at four elements: (1) structure, (2) issues, (3) mobilization and (4) style 
of involvement. The structure is not formal or bureaucratic, but horizontal and 
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fl exible, building on the loose connections needed to succeed in today’s late 
modern society. This structure also fi ts efforts to quickly address issues and 
coordinate (global) actions through e-communications. In terms of issues, it is 
said that new initiatives are less concerned with institutional (party political) or 
ideological politics. Instead, lifestyle elements are politicized with actions many 
do not even call political. In line with this are ‘subpolitics’ or daily decisions, 
such as shopping, taking on a political meaning (Micheletti, 2003). Close to 
home issues, such as waste control, can make people feel connected without 
the requirement of formal membership or ideological identifi cation, say Stolle 
and Hooghe (2005: 161). Mobilization, next, is said to be spontaneous, ad hoc 
and irregular, with easy entry and easy exit options, and with the danger that the 
‘organization’ (a group of organizers or other more loose networks) dissolves 
quickly or experiences serious fl uctuations in its ‘membership’. Finally, the 
type of involvement is less group oriented. It can be supported by advocacy 
networks and can have a far-reaching impact on businesses or government, 
but the act is usually individualized: a purchase decision, forwarding an e-zine, 
voting on a web site. While action may be coordinated collectively, the act is 
often performed alone.

From this perspective, we use the notion that the shape of BND can be 
seen as a shift in issues of engagement from institutional politics to consumer 
lifestyle politics which are characterized by an informal structure, ad hoc mobil-
ization and individualized style of involvement. Do the interviewees use the 
same notions in the framing of their motives to participate in BND?

Youth studies perspective: individualization of life courses

The attractiveness of individualized lifestyle politics, such as BND, may be ex-
plored from a new direction by looking at the youth studies perspective. A 
central theme is the process of individualization which seemingly has led to 
the transition from a standard to a choice biography. This process also changed 
the meaning of the concept of youth. Both the content (more autonomy, more 
choice, more central position of the idea of self-realization and self-development; 
for example, du Bois-Reymond et al., 2001; Fuchs-Heinritz, 2000) and the boun-
daries (shortening, lengthening, blurring; for example, Pais, 1995) of youth 
have changed. Not only life phase boundaries but also boundaries between life 
domains have blurred. New generations have to deal with a life course that is 
believed to be less predictable and more dependent of individual choice (Kohli, 
1985; Wohlrab-Sahr, 1992).

These developments are seen as structuring principles of contemporary life 
courses that, seen from the perspective of youth, bring new demands and op-
portunities and, most importantly, create ambivalence and risks (for example, 
Furlong and Cartmel, 2003; Walther et al., 2002). Their own biography becomes 
the central focus of living and learning and the key questions are those on who 
one wants to become and what choices (in any domain) contribute to becoming 
one’s true self (Vinken, 2004). In earlier articles, we have described several key 
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factors in life courses of prototypical, so-called biographical self-determinators 
(Diepstraten, 2006; Diepstraten et al., 2006). The key biographical orientations 
are directed at lifelong (and life-broad) learning framed as a permanent ex-
ploration of authentic challenges without an end goal or long-term planning but 
with a strong link to defi nitions of who they are and what they want to become. 
These key factors are developed in cosmopolitan weak-tie networks that also 
allow them to capitalize their learning experiences. 

These key factors suggest that agency becomes more important. Many agency 
concepts are proposed such as the personal competence of ‘biographicity’ (re-
fl exivity to test and monitor choices on their identity satisfying power; Alheit, 
1995), coping strategies such as ‘active individualization’ (strategic approaches 
to personal growth; Coté, 2002), networking abilities (Walther et al., 2005), 
remaining open to present, respectively, truly live a refl exive and fl exible life 
story, respectively, lifestyle (Giddens, 1991). Biographical refl exivity would be 
the core competence. Refl exivity is fi rst of all a process of self-confrontation 
with the unplanned, unmanageable, unintended and therefore seems to build 
much more on non-knowledge (what we do not know) than on knowledge 
(what we know). Refl exivity competences, hence, not only include abilities or 
skills such as planning, evaluation or adjustment but also include the capacity 
to continuously monitor one’s thoughts and actions, to test and retest how one 
is doing at any given moment. Herewith, it acknowledges that one’s life course 
as well as one’s competences will never be defi nitely fi nalized and fully de-
veloped. Another basic principle of refl exivity is self-destruction. People should 
be willing and able to abruptly part from a given route in their biography and 
take on a completely new one (Vinken, 2007). Because young people are increas-
ingly spending more time among themselves, with more autonomy, ‘learning 
from each other’ or developing youth cultural capital becomes a crucial factor 
in the life course (du Bois-Reymond, 2000). 

The amount and kind of biographical refl exivity and youth cultural capital 
depend on structure and the social networks to which people relate. Opinions 
are divided on whether the impact of agency is indeed higher than structural and 
social factors. Are self-chosen ways of life and personal networks indeed more 
important (Castells, 1997; Giddens, 1991), are institutions such as education 
and labour market the new structuring mechanisms (Beck, 1992; Mayer, 2003) 
or do we ‘just’ have the attitude of growing self-direction and do we ‘only’ 
have a new self-ideology that prevents us from seeing social structure at work 
(Furlong and Cartmel, 1997; Elchardus, 1999)? Whatever one’s position in the 
debate, the key point is that people (in Western societies only) are less willing 
to acknowledge social structuring. In the eyes of a new generation, the creation 
of a self-chosen unique path of life has become the main life mission (Veith, 
2002; Vinken, 2007).

Can we use notions from this theoretical perspective to explore the mobil-
izing structure of BND, the kind of people BND attracts? Are especially people 
from younger generations with individualized life course orientations more 
susceptible for this type of engagements?



NOT FOR C
OMMERCIA

L U
SE

63

Young 18:1 (2010): 55–75

Vinken and Diepstraten Buy nothing day in Japan

Political opportunity structure theories on Japan

Last but not least, we need theories on the opportunity structure in Japan to 
explore BND in the Japanese context. The impact of life course developments 
on forms of civic engagement will not be the same in every context. Japanese 
society presents younger and older generations with its own, unique oppor-
tunity structure, a structure that in its own right stimulates or hinders the 
extent to which (young) generations can live the life as a citizen, in a traditional 
or emerging form. Put in classic opportunity structure terms, the degree to 
which ‘ordinary’ people are likely to be able to gain access to power and to 
manipulate the political system is generally regarded to be very low if not equal 
to zero in Japan (Schwartz and Pharr, 2003). Of course, also in Japan, there is 
an abundance of (mainly small) civil society groups and cooperatives active in 
providing informal care, dealing with neighbourhood issues, supporting school 
sports and culture, tackling local environmental problems, promoting food 
safety, and so on. Up until recently, however, there was no legal framework for 
non-governmental organizations (NGOs) and voluntary organizations, large or 
small, to operate, making it extremely diffi cult to gain fi nancial and other types 
of means. A strongly developed professional body of advocates, which cam-
paigns to advance social issues and infl uence national policy debates, is lacking 
(Pekkanen, 2006). 

A Western, or perhaps better still, a US model of civil society does not seem 
to apply very well. Policy development and decision making take place in 
organizations that build on close ties between government and the business 
sector, like in many European and other Asian countries. NGOs lack privileged 
relationships with decision makers and have to work hard to form alliances. 
In these settings, they are not likely to trumpet their causes in noisy confl ict, 
but by subtle advocacy (Vogel, 1999). Consumer organizations, for example, 
usually have little chance to impact the regulations and policies that are co-
jointly decided upon by government and market parties (MacLachlan, 2002). 
Sometimes, however, in moments of dissension between government and mar-
ket parties, they are able to form an alliance with either side and impact the 
policy agenda. As also Nakano (2005) shows, within cooperative relationships, 
volunteers struggle for freedom from state or market infl uences. They might 
not have political infl uence, but deliberately use their volunteer identity to 
take action and indirectly shape state programmes, manipulating the state and 
mainstream policies according to their own agenda. They keep a distance pre-
cisely because that enables them to act compassionately, spontaneously and 
fl exibly (see also LeBlanc, 1999). 

There is debate on whether NGOs, for example, through international con-
ferences, do have a Western-style impact on the polity or not (see, for example, 
Chan-Tibergien, 2004; Hasegawa, 2004; Hirata, 2002). It is beyond the scope 
of this article to dwell in length on this and other Japanese civil society-related 
debates. The key point is that the world of politics in Japan is mainly for the 
‘Okami’, meaning those who reside above and with whom it is best not to 
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engage too much. Vice versa, this world does not easily allow ‘lesser Gods’ to 
have voice or infl uence. There is strong evidence that this is institutional: the 
political institutions, as Pekkanen (2006) states it, with its regulatory frame-
work, fi nancial fl ows and political opportunity structure, make it that civil 
groups and individual people have little infl uence. We would like to add that 
it is in part also a cultural matter that people denounce having infl uence given 
the Confucian historic context of which the Okami notion is an illustration. It is 
also a general, across cultures perhaps universal, issue that the world of politics 
is something one does not want to get involved in and that people avoid the 
public sphere ‘trying hard not [to] care about issues that would require too 
much talking to solve’ and instead shrink ‘their concerns into tasks that they 
could defi ne as unpolitical’ (Eliasoph, 1998).

CASE STUDY

To explore BND in Japan, we used notions from the different theoretical per-
spectives we have mentioned above. Our theoretical exploration brings us to 
our three central research questions:

1. Mobilizing structure of BND: do especially young people with 
individualized life course orientation participate in BND Japan?

2. Framing of BND participants: do participants frame their motives for 
BND as consumer lifestyle politics that is characterized by an informal 
structure, ad hoc mobilization and individualized style of involvement?

3. How does the political opportunity structure of Japan interact with the 
mobilizing structure and framing of BND?

Our case study into the three questions started with extensive desk research. 
We analyzed literature on and the web sites of BND and BND Japan including 
the underlying links to other web sites and forums. Subsequently, through these 
forums, we contacted participants (by posting messages and e-mailing/phoning 
key people). First, contact was established with the coordinator of BND Japan. 
Next, this coordinator mentioned names, who, in turn, mentioned new names 
of potential interviewees. Using this snowball method, we interviewed eight 
participants (in English) in Japan between December 2007 and April 2008: old-
timers, fi rst-timers, men, women, Japanese citizens and foreigners living here, 
all about half/half. Most of the interviewees were in their mid-30s, one just 
passed 26 years of age.

We acknowledge that we contacted only a small number of interviews, 
which cautions us to draw any defi nite conclusions about BND Japan. Given the 
central aim of our article — to perform a fi rst exploration of BND in Japan — 
we believe the small number of respondents is suffi cient. In qualitative inter-
viewing, it will always be a question whether one has defi nitely reached the 
point of saturation or not (if that is at all necessary in an exploration). After 
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carefully comparing the fi rst six interview transcripts, however, we did reach the 
conclusion that a point of saturation was imminent. Given the aim of providing 
a fi rst exploration, moreover, we do refrain from making comparisons with 
BND in other countries.

Most interviewees were delivered by one person, the coordinator of BND 
Japan. Three people we interviewed lived in Tokyo, three in Kansai (the area 
around the cities of Osaka, Kyoto and Kobe), one each in the smaller cities of 
Gifu and Nagano, in central Japan. We balanced the number of men–women, 
foreigner–Japanese, region, and so on, carefully before contacting them. 
Still, the key criterion was their ability to speak English.5 Of course, it can be 
argued that because of the selection through the coordinator and the fact that 
all respondents were to some extent familiar with the coordinator, we may 
have missed specifi c activists or perspectives. We believe that this bias will be 
limited. Most interviewees indicated that the relationship was usually limited to 
exchanging information and tools on BND. The interviewees were not active 
in the same social circles as the coordinator. Many interviewees were active 
on a one-time basis. Given these facts, it can be argued that the selection is not 
particularly biased.

After interviewing the coordinator, we provided other interviewees with an 
outline of the intended interview. The outline listed several questions on how 
they got to know BND, why they engaged in it, what activity they engaged in, 
how they would defi ne BND and the people engaged in it, why they think it 
is necessary, whether their lifestyle is low consumption, whether they think 
BND helps and whether it should stay as it is. Another group of questions re-
lated to politics in Japan, their interest, activity and opinions in this realm, 
their opinion on NGOs in Japan and their own connectedness to groups with a 
similar mission as BND in Japan. Crucial here was the question whether or not 
their BND engagement is an alternative for activism in politics or other groups. 
A fair share of the start of every conversation went into learning about the lives 
of the interviewees, their histories and their desired futures.

RESULTS

Mobilizing structure of BND: who participates?

The coordinator is a highly educated woman, working as a researcher in uni-
versity education in Japan. She is also a highly networked person, naming a 
large number of organizations to which she relates. These organizations focus 
on alternative lifestyles or giving a voice to grassroots movements in Japan. She 
is no match to the aforementioned Kalle Lasn and his aggressively voiced con-
spiracy thinking. As a ‘Kalle Lasn’-light version, she expressed concerns over 
business control, amazement too, but no harsh condemning warrior-type of 
slogans. She is the key initiator and coordinator of, as the BND Japan web site 
claims, a network of about 350 activists and 15 businesses and organizations.6 
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She provides the core body of text on the BND Japan web site. She produces 
the newsletters and she serves as a Webmaster of the BND Japan web site. She 
also plays a key role in the network of most interviewees and their activities 
related to BND. Without her, the interviewees frequently noted with worry, 
BND Japan is likely to come to a full stop. The coordinator herself stresses that 
at fi rst things started with her friends from the eco- and slow food movement, 
from where it snowballed through friends of friends, mainly in the Kansai 
area: ‘Only in a later stage BND “professionalized” with myself as its central 
coordinator.’ 

Almost all interviewees, however, were closely involved in at least one other 
network of activists, whether that concerned community issues or a global 
creative anarchism platform. Much of BND builds on a network of friends or 
on an even looser one of people who joined someone they just met once at a 
party. They do things at their locale, without much interference of the BND 
leadership. 

The people are predominantly foreigners living in Japan. Most interviewees 
expressed their regret about this, wishing more Japanese people would join in. 
‘I invited more people to join me, but all who came were fellow-Americans’, 
says the Tokyo organizer. ‘In Kyoto now more people participate, but almost all 
foreigners. I want this to change’, an old-time Kyoto BND participant says. 

The very nature of BND makes entry and exit easy. Most organizers and par-
ticipants do not know if they will be joining BND again next time. BND Japan is 
neither a movement and nor an organization, it is a 1-day event, the interviewees 
stress. The BND Japan web site confi rms: ‘Events are organized by anyone who 
wants to. Therefore, every place, every event is different. It’s up to you. So 
far, in Japan, there are small business owners, students, designers, teachers, 
“regular working people,” dads and mom’s, citizen’s groups (environmental 
groups, peace groups, labor groups) organizing events and activities.’ As the 
BND coordinator says: ‘BND is “activism for beginners.” For many it is a fi rst 
involvement leading to more intense social activism, doing something useful 
not just for themselves or their family but for other people, aiming at social 
change.’ This analysis diverges somewhat from the experiences of the inter-
viewees, many of whom are expert organizers and active participants in other 
social change networks before and while joining BND. An interviewee who 
frequently stressed she is ‘only a common homemaker’ turned out to be an 
active social entrepreneur, contacting people in the local parent–teacher asso-
ciation (PTA), asking questions to politicians, aiming at mothers who visit her 
own language teaching school, and ‘trying to change others, meaning people 
I know, friends, family, students’. The interviews present several contradictions 
that people engaged in the new types of activism deal with: they aim at broader 
social change, try to reach out beyond their own circle, and at the same time 
they stress it is important to impact one’s own circle, one’s own life. ‘The 
importance of BND is that it reinforces commitment and the self. It tells you 
you’re OK … It is a way to stress yourself that it is important, to strengthen your 
values’, the BND coordinator says. 
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Despite their diverse backgrounds, they share the ability to look at their 
social activism from a creative, cultural perspective. They build on knowledge 
of Japanese culture, seek inspiration in powerfully designed images and in 
a do-it-yourself way create artistic objects with which to support their mes-
sage. What is also typical is that almost all of them have university training. 
The ‘working poor’ organizer from Osaka has even visited two of the best 
universities in Japan. Two of the interviewees work (part-time) at high-level 
universities. All of them have, during their student years, been active in various 
social activism networks. All of them have been outside Japan, including the 
Japanese nationals, for a longer period in their younger years. Many of them 
mention a list with different social roles with which they identify. They are not 
‘only’ an English teacher or ‘just’ an artist. They are also organizers, publicists, 
musicians, entrepreneurs, consultants and so on. Only a few of them tell me 
who they are and what they do in a straightforward, single-role way. They are a 
‘mere’ homemaker, an ‘ordinary’ salaried man, a university lecturer. Yet, even 
they have many faces. The homemaker is also an entrepreneur and a language 
teacher, besides a community activist. The salaried man is also a translator of 
social activism literature and Webmaster. The university lecturer appeared to 
be one of the most networked community activists of the lot. Here we perhaps 
touch upon the most important feature of the activists involved in BND: they 
have a social network that is not only large but also diverse, ranging from like-
minded, well-educated people engaged in similar activism groups to ‘ordinary’ 
people sleeping in homeless parks, bringing their kids to school, working hard 
to make their business a success. If anything, they are not one-dimensional, 
they are not either an activist or something else; they combine different roles 
and identities in themselves and in their networks.

Framing of the motives by the participants

The fi rst category of motives that emerges from the interviews is the appre-
ciation of participants of informal, non-hierarchical, fl exible network structures 
consisting of so-called loose ties (for example, Wuthnow, 1998). BND has a 
strong leader, but this is certainly not advertised on the BND web site. The 
relationships of the event organizers and participants with the leader are not 
that tight or exclusive, especially not outside the leader’s hometown of Kyoto. 
There is no guidebook defi ning the structure of BND Japan. What is more, 
many interviewees spontaneously expressed their aversion to tight structures, 
as a model for day-to-day life in Japan or for BND. There is a general distrust 
of organizations: ‘There are no “nice” organizations. There are a lot of activist 
organizations … but they are looking for sponsors to survive, so end up not 
being able anymore to criticize media or big corporations’, according to one 
of the interviewees, a salaried IT worker in Tokyo who hides his BND activism 
from his colleagues and clients and maintains the Japanese version of the BND 
Japan web site. BND is also open for any new initiative of outsiders. If they re-
port to have organized an event, they are part of BND. The actions themselves 
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make them ‘member’. There is a newsletter/bulletin board network, and 
people, also those who do not organize something at any moment in time, can 
join it without any screening. There are no membership conditions, no fees 
or regulations. This loose structure element concurs with the notions of Stolle 
and Hooghe (2005) on what typifi es emerging forms of engagement. The ap-
preciation for loose network structures also relates to the theoretical notion 
of youth cultural capital: participating in order to meet ‘equals’ is a goal in 
itself for most participants. As implied in the notion of youth cultural capital, 
developing and experiencing new things together with peers is crucial in new 
learning biographies. 

A second category of motives of the interviewees can be described as the 
engagement in daily lifestyle issues, the same issues that were mentioned by 
Stolle and Hooghe (2005) too. In Japan, it is as much about the negative impact 
on the environment as about the mental addiction to buying, about the loss of 
modesty, the loss of the traditional hesitation as regards wants and money, about 
consciousness of where goods and foods are from, how they are produced, the 
seasonal fi t, about a sustainable lifestyle in general. BND and its issues are far 
away from the polity (see more on this later), but are they close to the daily 
lives of the participants, do they overlap with their lifestyles? Yes and no, is 
the unsatisfactory answer. Those who appreciate the informal structure and 
are allergic to existing organizations are the ones for whom anti-consumerism 
is an all-encompassing lifestyle. The Kyoto BND visitor from Tokyo mentioned 
above and the Osaka organizer both emphasize their anarchist lifestyles and 
ideologies that obviously align with a strong dislike of organized Japanese struc-
ture in general. ‘I seek people with similar views, who have a common spirit, 
the do-it-yourself spirit … Even if you’re not an artist, live like one: make your 
own food, clothes, basic things. Make it yourself. Resist capitalism. Make not 
consuming part of your lifestyle. Cooking. Creating. Enjoyment’, the Tokyo 
anarchist (and video artist, visual artist, part-time anthropology lecturer, art 
journalist and graphic designer) assures me. There are more people who relate 
BND to their own life, but the coordinator admits: ‘The relationship with my 
own ecological/political lifestyle and BND is weak. So it is for many others.’ 
‘The Culture Jam message to buy nothing isn’t fi t for me. I buy, but only the 
best stuff’, says the Gifu organizer who ensures me her Prada wallet is her only 
high brand item (an example of buying good quality stuff that lasts long). Most 
interviewees do, however, make an effort, however small in some cases, for 
instance, by driving an older, smaller car instead of the brand new German ones 
which colleagues of the IT worker drive. By carrying one’s own chopsticks 
(my hashi) around and refusing the ones that food stores give away. By having 
a private BND more than once a month, even if that is sometimes because one 
simply lacked time to shop that particular day. 

A third category of motives builds on the importance of spontaneous, ad hoc 
activities with easy entry, easy exit; another characteristic of emerging forms of 
engagement mentioned by Stolle and Hooghe (2005). As stated, anyone having 
an idea to organize a BND event can do so. The American carrying his couch 



NOT FOR C
OMMERCIA

L U
SE

69

Young 18:1 (2010): 55–75

Vinken and Diepstraten Buy nothing day in Japan

into Tokyo’s Shibuya Station area did consult the coordinator of BND ahead of 
the action, but they did not meet or discuss any of the particulars. Just as long 
as they do not violate the BND motto of not selling or buying anything, they can 
go ahead. The BND coordinator does send fl yers, booklets and other items to 
the ones who plan an event. In the course towards each BND and at BND itself, 
there is no formal strategy to mobilize people. At BND itself, participants aim 
at reaching out to the surprised public who are usually unaware of BND was 
coming to town. The exception is the Gifu event which was carefully planned 
and organized in order to reach as much people, including local politicians, as 
possible.

Political opportunity structure in Japan

In several ways, it becomes visible that the culture and structure of Japanese 
society infl uence the features, motives and behaviours of participants in BND 
Japan.

First, even with foreigners outnumbering Japanese people in BND Japan, 
BND Japan is not per se an individualistic form of action. Efforts are made to 
come out in numbers when performing on the streets: fl yering, meditating or 
kicking a globe. Efforts are also made to connect to other groups, such as the 
homeless or minority groups, or to be backed up by groups, such as food stores, 
cafes, broadcast media and local community groups. 

Second, interviewees, foreigner or Japanese, are aware that in Japan some 
types of actions are counterproductive and other types of action, especially 
when more Japanese fl avoured, are more effective. Loud, noisy, provocative and 
strongly political or ideological actions and angry, aggressive and confrontational 
attitudes are not liked, not by the BND participants and according to them 
not by the Japanese public. ‘Never will something good come out of pointing 
fi ngers’, the Gifu organizer explains. ‘It is important not [to] be too forceful. 
That is not effective. Just show others your “my hashi” at dinners. Show others 
you use paper on two sides, that it is non-white paper’, the ‘homemaker’ from 
Kyoto argues. ‘It is a strategic choice: humor keeps protest non-violent. In Japan 
angry protest would not be OK. Demonstrations would be too strong. It was 
diffi cult to talk to people in the street, to impose thinking on others, to send 
out the BND message and at the same time communicate that we do not want 
to hurt small business or that we cross legal lines’, the Nagano organizer points 
out. ‘The Culture Jam message is useful for Japan, but diffi cult to fi t in Japan’, 
the Tokyo anarchist maintains. He continues:

It is not impossible, but it is more important to live like a culture jammer. The key 
weapon is humor, as for instance the Clown Army at G8 summits shows, because 
too much aggression puts Japanese people off … Yet, BND Japan should go beyond 
funny and provide more pictorial, graphic information to make an impact or use 
Japanese masks, build on the Japanese sense of humor, on the manga/animation 
tradition or use animistic Gods, e.g. the God of the poor, of the drunken, etc., 
instead the imported character of Santa Claus.
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Third, a strong divide between BND activism and the (party) political domain 
is observable. BND is defi nitely far away from the world of politics as is. ‘Politics 
and politicians, they do not matter. They are too adjusted in Japan to look at as 
an arena of change’, the above mentioned IT worker says. ‘BND should never 
become political, if so, the Japanese stay away. Politics is not “their problem,” 
it is something for those from above’, the Gifu organizer adds. ‘My attention is 
more to the base, my circle, there where I make the fi rst steps of change. I think 
of my social circles as a tree in which each should do what he/she can. I can tell 
students, kids, mothers and they can use that in their own tree’, a BND Kyoto 
participant tells. ‘Most parties in Japan do not want to work for change and 
politics is a different world for most Japanese anyway … I prefer groups that 
are local and work on a daily basis, deal with daily life’, the Canadian Nagano 
organizer stresses. ‘There is no connection with politics, with economy, no 
aims to infl uence policy outcomes, no lobbying. BND is more aimed to serve 
as a network, to connect people, and to serve a cultural goal, that is to make a 
difference in culture’, the BND Japan coordinator summarizes.

The interviewees, in sum, refer to several cultural and structural peculiarities 
of acting out as a citizen in Japan. The more collectivist approach, the less 
confrontational and more silent strategy and the strong responsiveness — in 
attitudes and activities — to the separation of the (more important) lives of 
ordinary people and the (less important) word of the polity (which includes 
the ruling party, bureaucracy and big business in Japan). In these approaches, 
strategies and attitudes and activities they mimic, if not, reproduce the cultural 
and structural constraints of Japanese society.

CONCLUSIONS

Refl ecting on the three questions set out in the beginning of this article brings 
us fi rst to the conclusions on the mobilizing structure of BND Japan. The notion 
from the youth studies perspective that new forms of engagement are especially 
attractive to younger generations (formative years since the 1980s) with open 
life course orientations seems valuable. Participants are busy with seeking and 
shaping their own path in life, including civic life, and especially of doing so in a 
loose network of like-minded others. Most striking is that they are uncomfortable 
to defi ne themselves in a one-dimensional way. Nevertheless, most important 
other characteristics of participants will need other explanations. The fact that 
participants are highly educated can be seen as a classical form of inequality. It 
confi rms ideas of certain researchers on political consumerism that this kind of 
civic engagement is mostly a tool in the hands of elites. This does not mean that 
this tool is always successful. Foreigners outnumber the Japanese in BND Japan. 
Yet, both foreign and Japanese participants — all well-educated — will have to 
deal with the Japanese opportunity structure, as we will see below. 

The framing of participants is in line with notions from political youth 
studies perspective on why new forms of civic engagement are attractive to 
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younger people. We could discern three categories of motives to participate 
in BND Japan: their appreciation of loosely structured, lifestyle-oriented and 
spontaneous activism. Moreover, we can also connect this profi le by using the 
selected notion from the youth studies perspective: the individualization of the 
life course.7 Given their desire to live a diversifi ed life fulfi lling multiple roles, 
they are not likely to indulge in a political world that, probably especially so 
in Japan, requires a single-mindedness, a topical focus and, importantly, an all-
encompassing identity as a political activist or, worse, a politician. The latter 
would mean they would have to cast off most of the other roles and identities 
that make them who they are now. It would also mean that they would lose 
their openness to change in their life course. 

Yet, also the political opportunity structure has a big impact. Our fi ndings 
show that what is known from political opportunity structure in Japan is refl ected 
in the stories of the BND participants. In BND Japan, the share of foreigners is 
relatively high. They, by defi nition, have no access to political or high-profi le 
civic activist circles. Also, participants accept and expect Japanese cultural and 
structural conditions by, especially, separating their lives, identities and activ-
ism from the ‘world above’, the polity in Japan. The participating Japanese 
separate their activism rather sharply from other roles they fulfi ll in Japanese 
society. What is more, some of them argue they hide their activism from their 
boss and colleagues (the Tokyo activist working in the IT business) or do not 
talk about their activism when fulfi lling specifi c roles, that is, because ‘mothers 
of the children I teach English would be surprised. They expect me to teach 
English, thus my talk is restricted to that role’, according to a Kyoto BND activist. 
She learned that because of her activism she was not elected in the local PTA 
and was prevented from doing workshops at the local school. The Japanese 
who, across roles and contexts, live the life of an activist to its fullest, are mar-
ginalized, such as the Osaka activist living among the homeless. In short, it 
seems rather complicated in Japan to present an ‘authentic self’ in one’s life-
style that is stable and noticeable across roles, situations or contexts if one 
does not want to risk exclusion. Westerners can do so, but they live a life of 
relative exclusion anyway. They can present themselves in all contexts as an 
activist, doing something different and unique, and taking their own authentic 
course in life. Japanese people can present themselves this way too but only 
inside the contexts of BND, outside normality, at least if they wish to avoid the 
risk of exclusion.

Overlooking the exploration of our three research questions, the most im-
portant conclusion is that notions on individualization of life courses can be 
combined with notions on social movements, new forms of civic engagement 
and political consumerism in particular. Individualization of life courses may 
enhance the attractiveness of individualized forms of engagement, especially for 
younger generations. Individualization does not mean, however, that structure 
is no longer of importance. On the contrary, when looking at BND in Japan, 
the opportunity structure of Japanese society is crucial for the kind of people 
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who join BND and how they motivate their participation. It seems that people 
with an individualized life course orientation have no other option than to go 
beyond conventions, also as regards civic engagement and to use tools that do 
not refer to conventional action.

Notes

1 See http://www.bndjapan.org. 
2 See http://www.bndjapan.org/english2/about/thezentastory.html. 
3 According to Micheletti et al. (2004), scholars disagree on the impact of political 

consumerism. Some see it as the only political answer to our current risk society of 
globalization and individualization and note that political consumerism is developing 
into an international regime in its own rights. The latter has everything to do with the 
insuffi cient power of nation-states or international political organizations to respond 
to transnational processes while new technology and free trade are opening up new 
opportunities to take action. Other scholars see political consumerism only as partial 
answer to negative side effects of economic globalization. Consumer action can help 
to counterbalance the power of the market by which people become slaves of mass 
customized lifestyles. A third group argues that political consumerism is only a tool 
in the hands of elite groups with a lot of economic or cultural capital. And therefore, 
questions can be asked about the legitimacy of this kind of political action in relation 
to a democratic organized regular political system. 

4 They were not the fi rst (nor the last) to note the emergence of alternative types of 
civic engagement. See for an overview Ester and Vinken (2003), Micheletti et al. 
(2004) or Shah et al. (2007).

5 Occasionally we checked with some interviewees if we were not sure about the 
meaning of their responses.

6 See http://www.bndjapan.org/english2/about/faqs.html. 
7 It is beyond the scope of this article to extensively dwell on the extent to which 

life courses in Japan are subject to individualization. Given the high-profi le debates 
on ‘freeters’ (young people in part-time jobs) and ‘neets’ (young people not in em-
ployment, education or training) in Japan, we note that the issue is well recognized 
in Japan too (see Vinken, 2004, for more arguments).

References

Alheit, Peter (1995) ‘“Biographizität” als Lernpotential (Biographicity as Learning Po-
tential)’, in Heinz-Hermann Krüger and Winfried Marotzki (eds) Erziehungswisse
nschaftliche Biographieforschung (Education Scientifi c Biographical Research), 
pp. 276–307. Opladen: Leske + Budrich.

Beck, Ulrich (1992) Risk Society: Towards a New Modernity. London: Sage.
Castells, Manuel (1997) The Power of Identity. Oxford: Blackwell.
Chan-Tibergien, Jeniffer (2004) Gender and Human Rights Politics in Japan. Global 

Norms and Domestic Networks. Stanford: Stanford University Press.
Cohn, Daniel (2005) ‘Put Your Money Where Your Mind Is’, Wired, 23 November. 

URL (Consulted September, 2009): http://www.wired.com/culture/lifestyle/news/ 
2005/11/69652

Coté, Jim (2002) ‘The Role of Identity Capital in the Transition to Adulthood. The Indi-
vidualization Thesis Examined’, Journal of Youth Studies 5(2): 117–34.



NOT FOR C
OMMERCIA

L U
SE

73

Young 18:1 (2010): 55–75

Vinken and Diepstraten Buy nothing day in Japan

Diepstraten, Isabelle (2006) De Nieuwe Leerder. Trendsettende Leerbiografi eën in 
een Kennissamenleving (The New Learner. Trendsetting Learning Biographies in a 
Knowledge Society). Amsterdam: FandN Boekservice.

Diepstraten, Isabelle, du Bois-Reymond, Manuela and Vinken, Henk (2006) ‘Trendsetting 
Learning Biographies. Concepts of Navigating through Late Modern Life and Learning’, 
Journal of Youth Studies 9(2): 175–93.

du Bois-Reymond, Manuela (2000) ‘Jugendkulturelles Kapital in Wissensgesellschaften’ 
(Youth Cultural Capital in Knowledge Societies), in Heinz-Hermann Krüger and 
Hartmut Wenzel (eds) Schule zwischen Effektivität und sozialer Verantwortung 
(Schools in between Effectiveness and Social Responsibility), pp. 101–41. Opladen: 
Leske + Budrich.

du Bois-Reymond, Manulea, Ravesloot, Janine, te Poel, Yolanda and Zeijl, Elke (2001) 
‘New Skills to Learn in Peer Groups’, Sociological Studies of Children and Youth 
8: 143–71.

Elchardus, Mark (ed.) (1999) Zonder Maskers. Een Actueel Portret van Jongeren en 
Hun Leraren (Without Masks. A Contemporary Portrait of Young people and Their 
Teachers). Gent: Globe.

Eliasoph, Nina (1998) Avoiding Politics. How Americans Produce Apathy in Everyday 
Life. Cambridge: Cambridge University Press.

Ester, Peter and Vinken, Henk (2003) ‘Debating Civil Society. On the Fear for Civic 
Decline and Hope for the Internet Alternative’, International Sociology 18(4): 
659–80.

Fuchs-Heinritz, Werner (2000) ‘Lebensentwürfe: Eindrücke aus dem Qualitativen 
Material’ (Life Designs. Impressions from the Qualitative Materials), in Arthur Fischer 
(ed.) Jugend 2000, Zweiter Band (Youth 2000, Second Volume), pp. 394–95. 
Leverkusen: Leske + Budrich.

Furlong, Andy and Cartmel, Fred (1997) Young People and Social Change. Buckingham: 
Open University Press.

Furlong, Andy and Cartmel, Fred (2003) ‘Explaining Transitions through Individualized 
Rationality’, in Laurence Roulleau-Berger (ed.) Youth and Work in the Post-industrial 
City of North America and Europe, pp. 136–51. Leiden/Boston: Brill.

Giddens, Anthony (1991) Modernity and Self-identity. Self and Society in the Late 
Modern Age. Cambridge: Polity Press.

Giugni, Marco G. (1998) ‘Structure and Culture in Social Movement Theory’, Sociological 
Forum 13(2): 365–75.

Hasegawa, Koichi (2004) Constructing Civil Society in Japan. Voices of Environmental 
Engagement. Melbourne: TransPacifi c Press.

Hirata, Keiko (2002) Civil Society in Japan. The Growing Role of NGOs in Tokyo’s Aid 
Development Policy. New York: Palgrave Macmillan.

Hooghe, Marc (2004) ‘Political Socialization and the Future of Politics’, Acta Politica 
39(4): 331–41.

Inglehart, Ronald and Norris, Pippa (2003) Human Values and Social Change. Findings 
from the Values Survey. Leiden: Brill.

Kohli, Martin (1985) ‘Die Institutionalisierung des Lebenslaufs’ (The Institutionalization 
of the Life Course), Kölner Zeitschrift für Soziologie und Sozialpsychologie 37(1): 
1–29.

LeBlanc, Robin M. (1999) Bicycle Citizens. The Political World of the Japanese House-
wife. Berkeley: University of California Press.

MacLachlan, Patricia L. (2002) Consumer Politics in Postwar Japan. The Institutional 
Boundaries of Citizen Activism. New York: Columbia University Press.



NOT FOR C
OMMERCIA

L U
SE

74 Young 18:1 (2010): 55–75

Mayer, Karl-Ulrich (2003) ‘The Sociology of the Life Course and Lifespan Psychology: 
Diverging or Converging Pathways?’ in Ursula M. Staudinger and Ulman Lindenberger 
(eds) Understanding Human Development: Dialogues with Lifespan Psychology, 
pp. 463–81. Dordrecht: Kluwer Academic Publishers.

McAdam, Doug, McCarthy, John D. and Zald, Mayer N. (1996) Comparative Perspectives 
on Social Movements. New York: Cambridge University Press. 

Meyer, David S. (2004) ‘Protest and Political Opportunities’, Annual Review of Sociology 
30: 125–45. 

Micheletti, Michele (2003) Political Virtue and Shopping. Individuals, Consumerism, 
and Collective Action. New York: Palgrave Macmillan.

Micheletti, Michele, Follesdal Andreas and Stolle Dietlind (eds) (2004) Politics, Products, 
and Markets. Exploring Political Consumerism Past and Present. New Brunswick, 
London: Transaction Publishers.

Nakano, Lynn (2005) Community Volunteers in Japan, Everyday Stories of Social 
Change. London and New York: Routledge Curzon.

Pais, José M. (1995) ‘Young People and New Social Conditions: Trajectories, Prospects 
and Crossroads’, paper presented at the International Conference Young Adults in 
Europe, Tutzing, May.

Pekkanen, Robert (2006) Japan’s Dual Civil Society. Members without Advocates. 
Stanford: Stanford University Press.

Putnam, Robert (2000) Bowling Alone. New York: Simon and Schuster.
Schwartz, Frank J. and Pharr, Susan, J. (eds) (2003) The State of Civil Society in Japan. 

Cambridge: Cambridge University Press.
Shah, Dhavan V., Daniel M. McLeod et al. (2007) ‘The Politics of Consumption/The Con-

sumption of Politics’, The ANNALS of the American Academy of Political and Social 
Science 611(1): 6–15.

Stolle, Dietlind and Hooghe, Marc (2005) ‘Inaccurate, Exceptional, One-sided or Irre-
levant? The Debate about the Alleged Decline of Social Capital and Civic Engagement 
in Western Societies, British Journal of Political Science 35(1): 149–67. 

Veith, Hermann (2002) ‘Sozialisation als Refl exiven Vergesellschaftung’ (Socialization 
as Refl exive Societalization), ZSE, Zeitschrift für Soziologie der Erziehung und 
Sozialisation 22(2): 167–77.

Vinken, Henk (2004) ‘Changing Life Courses of Young Generations across Cultures. The 
Desire for Change and Challenge in Western and Asian Societies’, Kwansei Gakuin 
University School of Sociology Journal 97(8): 119–39.

Vinken, Henk (2007) ‘Changing Life Courses, Citizenship, and New Media. The Impact 
of the Refl exive Biographization of the Life Course on Young People’s Democratic 
Engagement’, in Peter Dahlgren (ed.) Young Citizens and New Media. Learning for 
Democratic Participation, pp. 41–57. New York/London: Routledge. 

Vogel, Susan (1999) ‘When Interests Are Not Preferences. The Cautionary Tale of 
Japanese Consumers’, Comparative Politics 31(2): 187–209.

Walther, Andreas, Stauber, Barbara, Biggart, Andy, du Bois-Reymond, Manuela, Furlong 
Andy, Blasco, Lopez, Andrew, Morch Sven and Pais, José M. (eds), (2002) Mis-
leading Trajectories. Integrat-ing Policies for Young Adults in Europe? Opladen: 
Leske + Budrich.

Walther, Andreas, Stauber, Barbara and Pohl, Axel (2005) ‘Informal Networks in Youth 
Transitions in West Germany’, Journal of Youth Studies 8(1): 221–40.



NOT FOR C
OMMERCIA

L U
SE

75

Young 18:1 (2010): 55–75

Vinken and Diepstraten Buy nothing day in Japan

Wohlrab-Sahr, Monika (1992) ‘Institutionalisierung oder Individualisierung des 
Lebenslaufs? Anmerkungen zu einer Festgefahrenen Debatte’ (Institutionalization 
of the Life Course. Comments on a Stagnated Debate), Bios, Zeitschrift für Bio-
graphieforschung und Oral History 5(1): 1–20. 

Wuthnow, Robert (1998). Loose Connections. Joining together in America’s Fragmented 
Communities. Cambridge, MA/London: Harvard University Press. 

HENK VINKEN (PhD) is an independent sociologist. This article builds 
largely on his work during his visiting professorship (2007–2008) at the 
National Museum of Ethnology (Minpaku), Osaka, Japan. He gratefully 
acknowledges the support of Minpaku. [e-mail: hvinken@gmail.com]

ISABELLE DIEPSTRATEN (PhD) is a sociologist and historian working at 
Fontys University of Applied Sciences, Tilburg, the Netherlands. She has 
also spent several longer periods of her academic life in Japan. [e-mail: 
i.diepstraten@fontys.nl]



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /ENU (Use these settings to create PDF documents with higher image resolution for high quality pre-press printing. The PDF documents can be opened with Acrobat and Reader 5.0 and later. These settings require font embedding.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


